
Marketing for 
EarthLinked Dealers



Appleton Creative



Appleton Creative EarthLinked Partnership

• Audit materials

• Strategic Goal Setting

• Areas of focus: 

Traditional,

communications and 

media, consumer-

centric focus, ongoing 

media and lead 

generation



Traditional



Communications and Media



The New EarthLinked



Consumer-centric Focus

Website Launch:

• Customer appeal

• Education

• Benefits

• Incentives

• Drive to dealers

Phase 2:

• Decision-making tools

• Additional content

• Case studies

• Testimonials

• Customer education



On-going Media & Lead Generation

Current Projects:

• Advertising

• Relationship building with

associations & media

• Lead generation digital 

campaigns

• Social & blog content 

marketing

• Co-op opportunities



Your New Marketing Tools



Empowering Our Dealers

Website Social Media Customer Support



For Your Website



Strategy: Content Marketing

Instead of pitching your 
products or services, you 
are delivering information 
that makes your buyer 
more intelligent.

• Timely
• Relevant
• Valuable
• Convenient
• Consistent

Marketing is impossible 
without great content.



Top 10 Content Marketing Goals

1. Build trust and rapport with 
your audience

2. Attract new prospects

3. Explore prospect pain

4. Illustrate benefits

5. Overcome objections

6. Paint the picture of life with 
your product

7. Recruit partners & new talent

8. Deepen loyalty with existing customers

9. Develop new business ideas

10.Build your ranking with search engines



Use Earthlinked.com as Your #1 Resource



Support the Customer Journey



… Especially Across Devices!



Web: What Are My Next Steps?

TODAY WITHIN SIX MONTHS

Install Google Analytics. Identify and track website goals.

Update my content to match 
EarthLinked's new brand & information.

Develop & implement a content 
marketing strategy specific to my region.

Check my website on a smartphone 
& tablet. Improve my website to be “mobile-first”.



For Your Social Networks



What’s Your Social Media Strategy?



Inspiration for Creating & Curating Content

Create Content

• Reviews

• How-To’s / Tips

• Testimonials

• Facts, Figures, & Statistics

Curate Content

• EarthLinked Blogs

• Other Newsworthy Articles

• Repost Content from 

Other Dealers



Brand Consistency



Social: What Are My Next Steps?

TODAY WITHIN SIX MONTHS

Identify which social networks I’m on. Identify and track social marketing goals, 
expand to relevant networks.

Update my content to match 
EarthLinked's new brand & information.

Develop & implement a social marketing 
strategy specific to my region.



For Your 
Customer Support



Dealer Portal

Product Information

• Data Sheets

• Literature

• Performance Data

• Tax Credits & Rebates

Support

• Tech Bulletins

• Warranty Information

News



Reputation Management

DO DON’T

Genuinely Address the Issue Just Give Up

Ask for Forgiveness Blame

Try to Resolve It ASAP Just Delete It 

Accentuate the Positive Over-Explain



Support: What Are My Next Steps?

TODAY WITHIN SIX MONTHS

Confirm that Google maps 
knows my address.

Make sure my identity is consistent 
across all review & other 3rd party sites. 

Find review sites that 
mention my company.

Set up Google Alerts & other tracking to 
find current mentions of my company.

Make a list of top customer concerns. Set up a response plan for both positive 
& negative reviews.

Identify who should be posting on the 
company’s behalf on social media.

Discuss employee responsibility when 
it comes to social media.



We Can Help!


