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Marketing for

EarthLinked Dealers




Appleton Creative

» WBE Certified Business

» Over 25 Years in Central Florida m CNL.

Real Estate ¢ Development

» Over 200 Local, National
and International Awards

and Accolades
» Culture of Giving
Services Include: Brand Development,

Marketing Strategies, Public Relations, @
Print, Video, Web, Online and Social
Marketing and Environmental Spaces
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Appleton Creative EarthLinked Partnership

APPLETON
CREATIVE
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TECHNODOLOGIES

Audit materials
Strategic Goal Setting

Areas of focus:
Traditional,
communications and
media, consumer-
centric focus, ongoing

media and lead

generation



Traditional




Communications and Media

CHOOSE COMFORT

EarthLinked Geothermal Renewable
Energy System Delivers
‘¢ Year-round geothermal heating and cooling
‘¢ Even comfort with no hot or cold spots
‘e Multip!e services in one smart design
% Peace of mind
PURCHASE YOUR SYSTEM TODAY
EarthlLinked.como

GET OUT OF THE WATER

DISTINGUISH YOURSELF
EarthLinked.com

SIMPLE
SELLS
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STOP UNDERPERFORMING
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The New EarthLinked




Consumer-centric Focus

Website Launch:

Customer appeal

TAKE CONTROL GE\'BIIH e B/ S
HEATING & COOLING S 2w T T _
Live comfortably with EsrthLinked . TP b ; Education

 Benefits

* |ncentives

L1 g Simple & Efficient _ :.: Effective
\ ! {1 H
%, T el ot dhat e g e Y Ofierdng 100% of &l youwr beafing \._ Froriiuing Sopestor Feal sty 1
" With & smasher snd smadler desiga =g Cooling meeds Sor i our Bome, . mndl an weemahcFed dedicafion b Drlve to dealers
W o addiscead paaTs o o consishent cormiod
aguipmart reguimd

Phase 2:
Choose peace of mind with EarihLinked Renewabie Energy Systems.

» Decision-making tools

e Additional content

INCENTIVES SAVE " HARDWARE
i Geothermal 'D. Becomes Software « Case studies
Installation 80 o

anHea |_||'||f} e Testimonials

&t CDDHF']E;

e Customer education




On-going Media & Lead Generation

‘v THE LEADING GEOTHERMAL SOLUTION
EARTHLINKED

N THE EARTHLINKED RENEWABLE ENERGY SYSTEM

Current Projects:
Advertising

Relationship building with
Save up to

o\ 6 N | associations & media
80% on \ /PR :

heating bills. g - : £33 Lead generation digital
o & campaigns

EarthLinked Geothermal Reauest a Free Quote

Renewable Energy System for  Hom Geothermal Heating & Ceotig Syster Social & blog content
Delivers Your Name (required)

» Year-round geothermal heating and cooling ‘ \ m arketl ng

» Consistent indoor comfort with no hot or cold spots

+ One system, total efficiency, complete comfort Erptireked) CO'O p 0 p po rtu n Itl es

« Engineered for your home L

 Peace of mind Phone

. Street Address

‘ We are revolutionizing renewable energy
’ to bring year-round comfort to your
home. With a smarter and smaller design,
our personalized compact systems
provide both heating and cooling in one
complete compact unit. EarthLinked
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Your New Marketing Tools




D Empowering Our Dealers

©0®

Website Social Media Customer Support
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For Your Website




Strategy: Content Marketing

Instead of pitching your
products or services, you
are delivering information
that makes your buyer
more intelligent.

 Timely
 Relevant
 Valuable
 Convenient
 Consistent
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Marketing is impossible
without great content.




Top 10 Content Marketing Goals

YOUR CONTENT BUST[IMER
GOALS ™ SGOALS

1. Build trust and rapport with 6. Paint the picture of life with
your audience your product
2. Attract new prospects /. Recruit partners & new talent
3. Explore prospect pain 8. Deepen loyalty with existing customers
4. lllustrate benefits 9. Develop new business ideas
5. Overcome objections 10.Build your ranking with search engines



Use Earthlinked.com as Your #1 Resource

BTUH
70,000
60,000
50,000
40,000
30,000 EarthLinked
® GeoComfort
20,000
® Bosch
10,000
® ClimateMaster
[ ] L @ [ ] L o [ ] L L ® WaterFurnace
5 ton 4 ton 3 ton 2 ton
Earth Loops Compressor Air Handler/Coil Thermostat
- - - .
Limited Warranty Information
i, il il il

20yr Parts/Syr Labor 10yr Parts/Syr Labor Syr Parts & Labor Zyr. Parts




INFOGRAPHIC <

GUIDES

HOW TOS
WHITE PAPERS ¢~
SOCIAL

COMPARISON TABLES
DEMO «----
WEBINARS

CASE STUDIES
FORUM DISCUSSIONS «----
REVIEWS



... Especially Across Devices!

Consumers take a multi-device path to purchase

61% 4%
650 Startona / Continue on Continue on

% Smartphone aRC/laptap aTablet

&
19%
Continue on

g ) a Smartphone 5%
25? Startona Y Continue on

o PC/Laptop m a Tablet

10%

Start on a Continue on
1 1% Tablet s a PC/Laptop




Web: What Are My Next Steps?

TODAY WITHIN SIX MONTHS

Install Google Analytics. |dentify and track website goals.

Update my content to match Develop & implement a content
EarthLinked's new brand & information.  marketing strategy specific to my region.

Check my website on a smartphone

& tablet. Improve my website to be “mobile-first”.



N
= ' 4
- EARTHLINKED

EEEEEEEEEEEE

For Your Social Networks




s Your Social Media Strategy?

—

srees or - [l e
SOCIAL MEDIA HOW AWESOME S e
STRATEGIES WERRE W AR
@» LIKE GRAB BROADCAST
HELP QUR AWE SOME AN LIC
AWE SOM \ B HOW CAN WE
|r DEAL g 5 VIDED GO VIRAL HELP YOU BE
A u MORE AWESOME?
LE
PROMOTION ONE-HIT WONDER ALL TOO RARE

® marketoonist.com




Inspiration for Creating & Curating Content

¥ & X in N

Top 10 Myths About Geothermal Heating and Cooling
Pt ot Jirnaiey "3B, 2O14

0000DO

s mormttery Poiding o Do froem using eotharat e o healer. Conlog B sty
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Create Content

Reviews

How-To’s / Tips

Testimonials

Facts, Figures, & Statistics
Curate Content

EarthLinked Blogs

Other Newsworthy Articles

Repost Content from

Other Dealers



Brand Consistency

EARTHLINKED
RENEWABLE ENEREY SYSTEMS

BREAKING GROUND: THE FUTURE OF GEOTHERMAL TECHNDLDGY




Social: What Are My Next Steps?

CUSTOMER ¢ BRAND : WEBSTTE . SEARCH ENGINE
ENGAGEMENT |  DXPOSURE |  TRAFFIC  OPTIMISATION

facshook  DDD DHDH . DD G

twiter | MDD NHDD . DD | DN
Linked in] o lb ‘D’J‘:’) (o D9
w@@ DDD HHDH HH HHH
Puieredt | DD DHD . DD HHH

TODAY WITHIN SIX MONTHS

|dentify and track social marketing goals,
expand to relevant networks.

|dentify which social networks I’'m on.

Update my content to match Develop & implement a social marketing
EarthLinked's new brand & information. strategy specific to my region.
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For Your

Customer Support




Dealer Portal

LR LT

Eﬂw;p:;.-_u'!::cn: HOME  RENEWAELE ENERGY SYATEME -  ABOUTUS -  NEWS - COMTACT

DEALEHS

J——
RESOURCES (A LARTHLIMKED'S DEALEN NI TWORE

Why Install EarthLinked? EXISTING USERS LOG IN

Usarnams
Ease of Installation

Dealers who have instalied a traditional closed-loop geothermal sysiem know how difficult
3nd expensie installing the lange plastic earth loop and the relzted flow center can be. Paseword
Earthlinked loops are easier o ingtall,

Customer Benefits © Remember Me [Login|
Residential property cwners who are either constristing 3 new home or renovating 3 current

one have a lotof decisions fo makes — none mors imporant than what wiility solutions io Forgot your password?
select A geothermal heating and cooling system is the ideal solution because of the muitipls

bensfits tean provide. INOWIRE NBOWT BECOMINE A BEKLER
Read more

Become a Dealer

W choose sxperienced HYAC companies thathawe 3 genuine interestin Earhlinked's
geothermal iechnology and a srong desirs 1o use proper ins@allation methods as authorized
dealerfinstalizrs. Afier all, referrals from satisfied customers ars 3 major resawnce for our
business and are the mostoonvinging form of advertising.

Ready fo find & dealer? Click here or call 866-211-6102.

CAREERS INWEETORE DEALERS EITEMAP

Product Information

Data Sheets
Literature
Performance Data

Tax Credits & Rebates

Support

 Tech Bulletins

* Warranty Information

News



Reputation Management

" SATARATE
G Rk

B Efee con
Angiés list - RRAR
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DON'T

Genuinely Address the Issue Just Give Up
Ask for Forgiveness Blame
Try to Resolve It ASAP Just Delete It

Accentuate the Positive Over-Explain



Support: What Are My Next Steps?

TODAY WITHIN SIX MONTHS

Confirm that Google maps Make sure my identity is consistent
knows my address. across all review & other 3 party sites.
Find review sites that Set up Google Alerts & other tracking to
mention my company. find current mentions of my company.

Set up a response plan for both positive

Make a list of top customer concerns. . )
& negative reviews.

ldentify who should be posting on the Discuss employee responsibility when
company’s behalf on social media. it comes to social media.



We Can Help!
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APPLETON EARTHLINKED
CREATIVE ——
539 Delaney Ave, 4151 South Pipkin Road,
Orlando, FL 32801 Lakeland, FL 33811
407-246-0092 863-701-0096

appletoncreative.com earthlinked.com




